
Be unique
When choosing your hashtag, you first 
need to make sure it isn’t being used 
by a competitor of yours. The last 
thing you want is a lot of noise being 
created around your hashtag of choice 
for another company in your sector 
exhibiting at the same event. 

You can use Twitter Search, and 
Tagboard  to do your research  
around this.

Keep it short  
and sweet
With social networks like Twitter where 
character limits are extremely limited, 
you need to think about creating a 
hashtag that is a maximum of  10 
characters. 

The longer your hashtag is, the fewer 
characters Twitter users have to talk  
about your event.

Be memorable
If an event attendee is going to use  
a new hashtag when talking about  
an event they are attending, it must  
be memorable. 

Avoid using hashtag abbreviations  
that aren’t instantly recogniseable, 
even if you don’t make a mistake  
your intended audience  
may well do.

Creating your own hashtag

ETF.COM.AU

Can your 
hashtag be 
interpreted  
in another 
way? 

Be careful, getting it wrong  
can make you famous for the 
wrong reasons!

Check, and check again to  
make sure your hashtag cannot 
be interpreted in another way,  
and is not associated to 
something you do not want  
to promote as a business.

Be clear
The hashtag you choose must be 
clear and easy to understand. Using 
something like #BizEvnt4u2k16  is  
not going to work.

If event attendees even remember  
that, chances are they will spell it 
wrong, and this opens a whole new  
can of worms.

http://www.etf.com.au


Careful planning leads 
to strong results

So spend some time doing this upfront. Use our handy Exhibitor Training Modules,  
they’ll show you just that. Find them all at www.etf.com.au 

For more information, contact your Exhibitions & Trade Fairs’ representative. They can help you through  
the guides and answer any questions you have. After all, if you’re going to ask a question, ask an expert!

Exhibitions & Trade Fairs has been creating and delivering award winning exhibitions and conferences since  
the 1970s. Around Australia and across the world. B2B and B2C. Large and small.

Our team has experience across incredibly diverse sectors, from energy storage, construction, mining,  
oil & gas, irrigation, automotive, manufacturing, to travel and lifestyle. We offer a full suite of services,  

so we tailor what we do for different organisations depending upon their needs. The result is an  
excellent event — from its quality as an industry-building tool to its ROI.

Guide provided by Facetime UK.

https://www.linkedin.com/company/exhibitions-&-trade-fairs/
https://www.youtube.com/channel/UCbrOoG42hKzCu61srfD0dnQ
https://www.instagram.com/exhibitionsandtradefairs/
https://www.facebook.com/exhibitionsandtradefairs/
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